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Onsoz

Sanayi devrimi ile birlikte emek yogun teknolojiler yerine sermaye yogun teknolojilerin
gecmeye baslamasi; iktisadi, i¢timai ve siyasi alanlarda degisim ve doniisiim riizgarlariin
hiz kazanmasina neden olmustur. Bu gegise uyum saglayabilen isletmeler ve ekonomiler,
yliksek biiyiime performansina bagli olarak gelisme yolunda onemli mesafeler almay
basarmiglardir. S6z konusu siire¢ ayni zamanda rekabeti oldukc¢a ©nemli bir konuma
getirmis ve yeni pazarlar lizerinde sz sahibi olabilme girigsimleri, niceliksel ve niteliksel
artislar1 kagimilmaz kilmistir. Bu durum, Ar-Ge ve inovasyon faaliyetlerinin biiyiime ve
kalkinma agisindan iistlendigi rolii somut bir bicimde ortaya koymustur. Boylece gerek
mikro Olcekte gerekse makro Olgekte arastirma, gelistirme ve yenilikgilik faaliyetleri,
ekonomik giiciin tasiyici kolonlar1 arasina girmistir. Dolayisiyla isletmelerin miisteri talepleri
dogrultusunda {iriin ve tiretim siireglerini dinamik tutmalari, devletlerin de selektif tesvik
politikalar1 ile s6z konusu faaliyetleri ve siiregleri desteklemeleri olduk¢a miihim bir konu
haline gelmistir. Burada 6n plana ¢ikan hususlardan biri de tiim bu ¢alismalarin, temiz
teknolojiler kullanarak gerceklestirme zorunlulugu dogurmasidir. Nitekim oOzellikle fosil
yakit tiiketimine bagh olarak ortaya ¢ikan kirlilik, ekonomik kaygilarin ekolojik kaygilara yol
actig1 bir tabloyu karsimiza gikarmaktadir. Bu tablo degismedigi takdirde agirlasan kiiresel
1sinma ve iklim degisikligi problemi, sadece insanlik igin degil; tiim canli yasami i¢in daha
zor bir donemin kapilarini aralayacaktir. Dolayisiyla stirdiiriilebilir biiytimeye dayali bir
ekosistemi insa etmeye yonelik girisimler artik cok daha elzemdir.

Aksehir Iktisadi ve Idari Bilimler Fakiiltesi ile Aksehir Meslek Yiiksekokulu is birligi ile
yapilan 1. Uluslararasi Turizm, Ekonomi ve Isletme Kongresi (INTCONTEB22), bu
tartismalara destek sunacak bir zemin olusturmaktadir. Bu ¢ercevede ilk olarak; kongrenin
gerceklestirilmesi igin bizleri cesaretlendiren ve destekleyen Selcuk Universitesi
Rektorliigiine igtenlikle tesekkiir ediyoruz. Fakiiltemizin ve Aksehir Meslek
Yiiksekokulumuzun idarecilerine ve bilimsel ¢alismalar1 ile kongreye destek veren
katilimcilara da tesekkiirii bir bor¢ biliyoruz. Ayrica ilerleyen siireclerde Kongre'yi iist
noktalara tasiyacak olan basta kiymetli Boliim Bagkanlarimiz olmak tizere; tiim Ogretim
tiyelerimize, 6gretim gorevlilerimize ve 0gretim elemanlarimiza simdiden tesekkiir etmek
isteriz.

Konya, Aralik 2022
Prof. Dr. Mehmet Mucuk
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Covid-19 Pandemisi Sebebiyle Degisen Tiiketim Aliskanlhi$ ve E-Ticaret

Jamal Zulfugarli
Selcuk Universitesi, Sosyal Bilimler Enstitiisii, Isletme Anabilim Dals,
Uretim Yonetim ve Pazarlama Bilim Dali

Ozet

Bu calismanin amaci, Covid-19 pandemisi sebebiyle degisen tiiketim aliskanlig1 ve e-ticaretin bu
siiregteki yerinin incelemektir. Koronaviriis ekonomik faaliyetleri bir¢ok yonden olumsuz
etkilemistir. Ekonomiye olan etkilerden en 6nemlisi, {iretimin azalmasiyken, tedarik zincirindeki
aksamalar, {treticilerin {riinlerini tiiketiciye ulastirmadaki zorluklar1 arasinda olmustur.
Koronaviriis diger taraftan da bir¢ok kisinin ¢alisma hayatun dan uzak kalmasina sebep olmus,
bireylerin gelirlerinde olduk¢a ©6nemli kayiplar meydana gelmis, bu durum da arz talep
arasindaki dengenin bozulmasma sebep olmustur. Covid-19 pandemisi doneminde degisen
miisteri davraniglarinin ana sebeplerinden biri pandemi sebebiyle hayata gegirilen 6nlemler
olmustur. Evde kalmak zorunda olan insanlarin ayni1 zamanda da ihtiyaglarini karsilamalarinin
gerekliligi bireyleri 6zellikle internet iizerinden yapilan aligverislere yoneltmistir. Bu gereksinim
doyalisiyla ortaya ¢ikan e-ticaret platformlar1 pandemi Onemlerinin tamamina yakininin
kaldirildig1 giintimiizde de hala devam etmektedir. Covid-19 pandemisi siirecinde ortaya ¢ikan
ekonomik sorunlar, bir iilke ile de sinirli kalmamuis, oranlar1 ve sonuglar farkli olsa da her iilkede
hissedilmistir.

Anahtar Kelimeler: Covid-19, Pandemi, Tiiketici Davranisi, E-Ticaret



Changing Consumption Habits and E-Commerce due to the Covid-19 Pandemic
Jamal Zulfugarli

Abstract

The aim of this study is to examine the changing consumption habits due to the Covid-19
pandemic and the place of e-commerce in this process. The coronavirus has adversely affected
economic activities in many ways. While the most important effect on the economy was the
decrease in production, disruptions in the supply chain were among the difficulties of
manufacturers in delivering their products to consumers. On the other hand, the coronavirus has
caused many people to stay away from working life, significant losses have occurred in the
incomes of individuals, and this has caused the balance between supply and demand to
deteriorate. One of the main reasons for changing customer behavior during the Covid-19
pandemic period has been the measures implemented due to the pandemic. The necessity of
meeting the needs of people who have to stay at home at the same time has led individuals
especially to online shopping. E-commerce platforms, which emerged due to this need, still
continue today, when almost all of their pandemic importance has been removed. The economic
problems that emerged during the Covid-19 pandemic process were not limited to one country,
but were felt in every country, although their rates and results were different.

Keywords: Covid-19, Pandemic, Consumer Behavior, E-Commerce



Sosyal Pazarlamada Inovasyonun Onemi ve LC Waikiki’nin Limitless
Koleksiyonu Uzerine Nitel Bir Aragtirma

Esen Sahin
Selcuk Universitesi, Iktisadi ve Idari Bilimler Fakiiltesi, igletme Anabilim Dali
Giilnihal Erkut

Yiiksek Lisans Ogrencisi, Selguk Universitesi, Sosyal Bilimler Enstitiisii, igletme Anabilim Dali, Uretim Yonetimi ve Pazarlama
Bilim Dali

Ozet
Amag: Yapilan calismanin amaci, sosyal pazarlamada inovasyonun 6nemini ortaya koymak ve
bu konuda yapilan c¢alismalari incelemektir. Markalarin toplumsal ve bireysel ihtiyaglar
karsilamak adina yapmis olduklari yenilikler, LC Waikiki'nin Limitless koleksiyonu kapsaminda
ele almmistir. Bagarili bir girisim oldugu algisi iizerine arastirilan bu koleksiyon, ozel
gereksinimli bireylerin giyinme ihtiyaglarini karsilamaya yoneliktir.
Yontem: Bu calismada, nitel bir arastirma yontemi olan “igerik analizi” yontemi kullanilmistir.
Calismanin anlagilabilirligini artirmak adina LC Waikiki'nin Web sayfasinda yer alan
gorsellerden yararlanilmistir.
Bulgular: Bir degisim siireci olan sosyal pazarlamanin, kar odakli degil sosyal fayda odakli
oldugu goriilmektedir. Sosyal pazarlamanin daha biiyiik bir sosyal fayda saglamak adina
bireyleri ve toplumlar1 gonillii davranislara tesvik ettigi anlasilmaktadir. Hem kamu hem 6zel
sektorde sikca bagvurulan sosyal pazarlama, kuruluslarin felsefelerini ve Onceliklerini
yansitmaktadir.
Sonug: Limitless koleksiyonu, her yas ve cinsiyete uygun olarak {iretilen iiriinler ile iyi
giyinmenin insanlarin iizerindeki olumlu psikolojik etkisini 6n plana ¢ikarmaktadir. S6z konusu
koleksiyon, 6zel gereksinimli bireylerin temel bir ihtiyag olan giyinme ihtiyacini karsilamaktadar.
Ayn1 zamanda bu koleksiyon ile tiiketicilerin giindelik yasamlar1 kolaylastirilmaktadir. Tiirkiye’
de sosyal anlamda bir¢ok yenilige imza atan LC Waikiki, Limitless Koleksiyonu ile diger
markalara 6rnek olmakta ve onciiliik etmektedir.
Anahtar Kelimeler: Sosyal Pazarlama, Inovasyon, Sosyal Fayda



The Importance of Innovation in Social Marketing and A Qualitative Research on
LC Waikiki's Limitless Collection

Esen Sahin
Giilnihal Erkut

Abstract
Aims: The aim of the study is to reveal the importance of innovation in social marketing and to
examine the studies on this subject. Innovations made by brands to meet social and individual
needs are covered within the Limitless collection of LC Waikiki. Researched on the perception
that it is a successful enterprise, this collection is aimed at meeting the dressing needs of
individuals with special needs.
Methods: In this study, the "content analysis" method, which is a qualitative research method,
was used. In order to increase the intelligibility of the study, the visuals on the website of LC
Waikiki were used.
Findings: It is seen that social marketing, which is a process of change, is not profit oriented but
social benefit oriented. It is understood that social marketing encourages individuals and
societies to engage in voluntary behavior in order to achieve a greater social benefit. Social
marketing, which is frequently used in both the public and private sectors, reflects the
philosophies and priorities of the organizations.
Conclusions: The Limitless collection highlights the positive psychological effect of dressing well
on people with products produced for all ages and genders. The collection meets the basic needs
of individuals with special needs, which is dressing. At the same time, this collection facilitates
the daily lives of consumers. LC Waikiki, which has made many social innovations in Turkey,
sets an example and pioneers other brands with its Limitless Collection.
Keywords: Social Marketing, Innovation, Social Good



Rekreasyonel Faaliyetlere Yerel Yoneticilerin Yaklasimlari: Konya Biiyiiksehir
Belediyesi Ornegi

Ummiihan GULNAR

Selcuk Universitesi, Kadinhani Faik igil Meslek Yiiksek Okulu, Yonetim ve Organizasyon Boliimii, Yerel Yonetimler

Faruk GUVEN

Karamanoglu Mehmet Bey Universitesi, Uygulamali Bilimler Yiiksekokulu, Rekreasyon Yénetimi

Ozet

Bu calismanin amaci, Tiirkiye’deki yerel yoneticilerin, belediyelerdeki fiziki, sosyal ve ekonomik
olanaklarmi degerlendirerek, elde edilen verilerin daha sonra yapilacak olan arastirmalara nicel
ve nitel kaynak saglamas1 ve rekreasyonel faaliyetlere bakis agilarini, buna bagli olarak da
rekreatif aktivite uygulamalarini ortaya koymaktir. Veri toplama teknigi olarak ytiiz yilize anket
yontemi kullanilmistir. Arastirmaya Biiyiiksehir Belediyesi, sehir belediyesi ve ilge belediyesinde
{ist diizey yonetici konumunda gérev yapan 95 kisi katilmistir. Istatistiksel analizler frekans (f),
ylizde dagilimlari teknikleri kullanilarak SPSS 16.0 paket programinda test edilmistir. Elde edilen
verilerden yola ¢ikarak belediye idarecilerinin daha c¢ok sosyal ve Kkiiltiirel faaliyetlere
katildiklari,, en fazla agik alan aktivitelerini tercih ettikleri, rekreasyonel faaliyetleri
gerceklestirebilmek igin fiziki imkanlar1 kisith oldugundan aktivitelerin yeterli Olciide
yapilamadig1 sonucu elde edilmistir. Aslinda idarecilerin yaridan fazlasi, biitcede rekreasyonel
faaliyetlere ayrilan miktarin tamaminin kullanildigini belirtirlerken, bu faaliyetlerin yerel halk
tizerinde, ruhsal dinlenmeyi, fiziki enerjiyi, sosyal dayanisma ruhunu artirdigi, olumlu
etkilerinin oldugu, fonksiyonel calisma kapsaminda rekreasyonel faaliyetlerin gerekli oldugu
goriistindedirler. Yerel yonetimlerin yerel halk icin gereksinim duyduklar1 sosyal ve kiiltiirel
ihtiyaclarmi gidermeye yonelik calismalar yapmalar1 6nemli gorevler arasinda yer almaktadir.
Yerel yoOneticilerin rekreasyonel faaliyetlere yonelik diisiincelerinin tespit edilmesine iliskin bu
calismada, rekreatif birimlerin basarisini belirleyen en 6nemli faktor rekreasyonla ilgili felsefeye
ve amagclara hakim, egitimli personele sahip olmaktir. Sonug¢ olarak yoneticiler arasinda bazi
idarecilerin rekreasyonla ilgili esas konularda bilgi sahibi olmadiklarindan, rekreasyonel
faaliyetler konusunda goriis farkliliklar1 oldugu tespit edilmistir ve yoOneticilerin rekreasyon
alanindaki yenilikleri takip ederek daha iyi hizmet verebilecekleri diisiiniilmektedir.

Anahtar Kelimeler: Yerel Yoneticiler, Rekreasyon, Belediye, Rekreasyonel Aktiviteler



Local Managers' Approaches to Recreational Activities: The Case of Konya
Metropolitan Municipality

Ummiihan GULNAR
Faruk GUVEN

Abstract

The aim of this study is to evaluate the physical, social and economic opportunities of local
administrators in municipalities in Turkey, to provide quantitative and qualitative resources for
future research, and to reveal their perspectives on recreational activities and, accordingly,
recreational activity practices. Face-to-face survey method was used as data collection technique.
95 people working as senior managers in the Metropolitan Municipality, city municipality and
district municipality participated in the research. Statistical analyzes were tested in SPSS 16.0
package program using frequency (f), percentage distribution techniques. Based on the data
obtained, it was concluded that the municipal administrators mostly participate in social and
cultural activities, they prefer open space activities the most, and the activities cannot be carried
out adequately because of limited physical opportunities to perform recreational activities. In
fact, while more than half of the administrators state that the entire amount allocated to
recreational activities in the budget is used, they are of the opinion that these activities increase
mental rest, physical energy, social solidarity spirit, have positive effects on the local people, and
that recreational activities are necessary within the scope of functional work. It is among the
important duties of local governments to work towards meeting the social and cultural needs of
the local people. In this study, which is about determining the thoughts of local administrators on
recreational activities, the most important factor determining the success of recreational units is
to have trained personnel who have a good command of the philosophy and aims of recreation.
As a result, it has been determined that there are differences of opinion on recreational activities
among the administrators, since some administrators do not have knowledge on the main issues
related to recreation, and it is thought that administrators can provide better service by following
the innovations in the field of recreation.

Keywords: Local Administrators, Recreation, Municipality, Recreational Activities



Farkli Pazarlama ve Reklam Yontemlerinin Asir1 Tiiketim Davranisina Etkileri
Uzerine Bir Inceleme

Mehmet Kaan OZUPEK

Yiksek Lisans Ogrencisi, Selcuk Universitesi, Iktisadi ve Idari Bilimler Fakiiltesi, i§letme Anabilim Dali, Uretim Yonetimi ve
Pazarlama Bilim Dal1

Ozet
Amag: Bu ¢alismanin amaci; farkli reklam ve pazarlama uygulamalarinin son zamanlarda kiiresel
anlamda Onemli bir artis gosteren asiri tiiketim davranislarinin tizerindeki olumlu-olumsuz
etkilerinin incelenmesidir.
Yontem: Bu calismada betimsel analiz yontemi kullanilmistir. Daha kapsamli bilgi elde etmek
amaciyla literatiirdeki ilgili kaynaklar detayl sekilde taranmagtir.
Bulgular: Farkli pazarlama ve reklam uygulamalarmin hem giderek cesitlendigi hem de
amaglarinin degismeye basladig1 gozlemlenmistir. Ge¢gmis zamanlarda tiretilen iiriinlerin satisina
yonelik basit sekilde gergeklestirilen bu uygulamalarin; giiniimiizde tiiketim kiltiiriiniin
gelismesinde ve kiiresel boyuta ulasmasinda oncti rol oynadig gortilmiistiir.
Sonug: Kiiresel capta yiiksek seviyelere ulasan asiri tiiketim faaliyetleri topluma, gevreye ve
diizene zarar vermektedir. Asir1 tiiketimin en biiyiik etkenlerinden biri tiretimdeki kolaylik ve
kiiresellesme olarak goriilse de pazarlama ve reklam faaliyetlerinin tiiketim kiiltiirii i¢in yeri
oldukca onemlidir. Remarketing, retargeting gibi pazarlama yontemleri ve gerilla pazarlama
stratejisi uygulanan reklamlara hedef kitle her ortamda maruz kalabilmektedir. Bu tiir maruz
kalmalar sonucunda da tiiketici etki altinda kalabilmekte ve ihtiyact olmayan tiiketim
harcamalar1 yapabilmektedir.
Anahtar Kelimeler: Asir1 Tiiketim, Pazarlama Yontemleri, Reklam, Tiiketim Toplumu



An Investigation on the Effects of Different Marketing and Advertising Methods
on Overconsumption Behaviour

Mehmet Kaan Oziipek

Abstract
Aims: The aim of this study; The aim of this study is to examine the positive-negative effects of
different advertising and marketing practices on excessive consumption behaviors, which have
recently increased globally.
Methods: In this study, descriptive analysis method was used. In order to obtain more
comprehensive information, the relevant sources in the literature were scanned in detail.
Findings: It has been observed that different marketing and advertising practices have become
increasingly diversified and their purposes have begun to change. These applications, which
were carried out in a simple way for the sale of products produced in the past; Today, it has been
seen that it plays a leading role in the development of consumption culture and reaching a global
dimension.
Conclusions: Excessive consumption activities, which reach high levels on a global scale,
harming the society, environment and order. Although one of the biggest factors of excessive
consumption has seen as the convenience and globalization in production, the place of marketing
and advertising activities for consumption culture is very important. The target audience can be
exposed to advertisements in which marketing methods such as remarketing, retargeting and
guerrilla marketing strategies are applied. As a result of such exposures, the consumer may be
under the influence. After that, the consumers can make consumption expenditures that they
don’t need and can make consumption expenditures that they do not need.
Keywords: Overconsumption, Marketing Methods, Advertisement, Consumer Society



Covid-19 Kiiresel Salgininda Tiirkiye'nin Uyguladig1 Ekonomi Politikalarina
Yonelik Bir Degerlendirme

Nafiye SEN
Doktora Ogrencisi, Selcuk Universitesi, Sosyal Bilimler Enstitiisii,
Isletme Anabilim Dali

Ozet
Cin’in Wuhan Kenti'nde baslayip tiim diinyaya etki eden Covid-19 salgini 2022 yilinin sonuna
gelinmis olmasina ragmen etkisini hala devam ettirmektedir. Covid-19 kiiresel krizini, diinyada
yasanan diger krizlerden ayiran en 6nemli iki nokta ise krizin genis bir cografyaya yayilip saglik
alanini olumsuz yonde etkilemis ve kiiresel ekonomiyi sekteye ugratmis olmasidir.
Kiiresel salgmin ilan edildigi 11 Mart 2020 tarihi itibariyle diinyada ciddi bir kriz ortami
meydana gelmistir. Kriz sosyo-ekonomik yoniiyle isletmeleri ve ¢alisanlar1 olumsuz yonleri ile
etkisi altina almis ve bu durum yeni bir yasam biciminin dogmasina zemin hazirlamistir.
Kiiresel salgin insan odakli oldugu igin, diinyada ve Tiirkiye’de basta saglik olmak {izere,
egitimde ulagimda, turizmde arzi1 ve talebi es zamanli olarak etkilemistir. Diinya geneline
bakildiginda, salgin insanlarin tiiketim yapilarini, aliskanliklarini ve yasam tarzlarim
degistirmistir.
Amag: Bu calismanin amaci; Covid-19'un ekonomiye olan etkileri baglaminda, Tiirkiye'nin
kiiresel ~krizi yOnetebilmek icin gelistirilmis oldugu ekonomi-mali politikalarmin
degerlendirilmesidir.
Yontem: Detayl literatiir taramasi 15181nda, pandemi siirecinde 6zellikle iiretim-imalat alaninda
faaliyet gosteren isletmelerin ekonomik gostergeleri, uzman kurum-kuruluslarin hazirlamig
olduklar raporlar ve sektorel veriler kullanilarak analiz edilmistir.
Bulgular: Diinya ve Tiirkiye genelinde ekonomi alaninda yasanan daralma ve bu daralmaya
kars1; ekonomi politikasinin ana aktorii olan devletin, dalgalanmayi kontrol altina alabilmek igin
maliye, para ve gelir politikas: ekseninde hareket ettigi goriilmiistiir.
Sonug: Tiirkiye’de devletin, pandemi siiresince almis oldugu ekonomik tedbirler alaninin
oldukga genis oldugu goriilmiistiir fakat diinya iilkelerine gore mali bakimdan vermis oldugu
destek miktarlarinin diisiik ve siirelerinin kisa olmasi baz1 desteklerle ilgili prosediirlerin ¢ok
aciklayic1 olmamasi bazi engelleri beraberinde getirmistir. Bu calisma ilerleyen yillarda herhangi
bir salgmma bagli olarak meydana gelebilecek kriz donemlerinde gerek devletin gerekse 6zel
sektoriin uygulayacagi ekonomi —mali politikalara yonelik bir rehber olma amacini tasimaktadir.
Anahtar Kelimeler: Covid-19, Pandemi, Ekonomi, Politika



An Assessment of Turkey's Economic Policies in the Covid-19

Global Epidemic
Nafiye SEN

Abstract
The Covid-19 epidemic, which started in the city of Wuhan in China and affected the whole
world, still continues its effect, although it has come to the end of 2022. The two most important
points that distinguish the Covid-19 global crisis from other crises in the world are that the crisis
spread to a wide geography, negatively affecting the field of health and disrupting the global
economy.
As of March 11, 2020, when the global epidemic was declared, a serious crisis environment has
occurred in the world. The crisis affected businesses and employees with its socio-economic
aspects, and this situation paved the way for the emergence of a new lifestyle.
Since the global epidemic is human-oriented, it has simultaneously affected the supply and
demand in health, education, transportation and tourism in the world and in Turkey. Looking at
the world in general, the epidemic has changed people's consumption patterns, habits and
lifestyles.
Purpose: The aim of this study; In the context of the effects of Covid-19 on the economy, it is the
evaluation of the economic-financial policies that Turkey has developed to manage the global
crisis.
Methodology: In the light of a detailed literature review, the economic indicators of enterprises
operating in the field of production-manufacturing, especially in the pandemic process, were
analyzed using the reports prepared by expert institutions-organizations and sectoral data.
Findings: The contraction experienced in the field of economy throughout the world and Turkey
and against this contraction; It has been observed that the state, which is the main actor of
economic policy, acts in the axis of fiscal, monetary and income policies in order to control the
fluctuation.
Conclusions: It has been observed that the area of economic measures taken by the state during
the pandemic in Turkey is quite wide, but the fact that the amount of financial support it has
given is low compared to the countries of the world and its duration is short, and that the
procedures related to some supports are not very explanatory have brought some obstacles. This
study aims to be a guide for the economy-financial policies to be implemented by both the
government and the private sector in crisis periods that may occur due to any epidemic in the
following years.
Keywords: Covid-19, Pandemic, Economy, Policy
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Pandemi Sonrasi Universite Ogrencilerinin Arastirma Egilimlerinin Incelenmesi

Habip Mehmet SEVGI
Selguk Universitesi, Aksehir Meslek Yiiksekokulu, Muhasebe ve Vergi Boliimii

Ozet

Arastirma insanin merakindan dogmus, onun gergegi 6grenmeye ve is yapma yollarin
gelistirmeye kars1 olan hasretiyle beslenmis bir faaliyettir. O halde yapilan her arastirma, ilgili
calismay1 yapan arastirmaci hakkinda bizlere fikirler vermektedir. Genel olarak arastirmacinin
merakini, aragtirmacinin ne 6grenmek istedigini, arastirmacmin hangi yollar1 gelistirmek
istedigini yaptig1 calismalarindan anlayabilmekteyiz. Genglerin ne diisiindiiklerini 6grenmek
istiyorsak da, onlarin ne arastirdiklarina bakmaliyi1z. Bu arastirmanin amaci genglerin pandemi
sonrasi aragtirma egilimlerini genel olarak incelemektir. Calisma pandemi sonrasinda 2021-2022
bahar déneminde yiiz yiize egitim goren Iktisadi Idari Bilimler fakiiltesinde 6grenim goren 57
lisans ve meslek yiiksekokulunda o6grenim goren 90 Onlisans olmak iizere toplamda 147
tiniversite 6grencisi ile gerceklestirilmistir. Ogrencilerden Aragtirma Yontem ve Teknikleri dersi
kapsaminda makale O6devi hazirlamalar1 istenmistir. Konusunu 0Ogrencilerin kendilerinin
belirlemis oldugu ddevler daha sonra dokiiman analizi ile incelenmistir. Odevler incelendiginde
salgin ve Covit konusu ile ilgili 6dev sayisinin ¢ok az oldugu; 6grencilerin daha ¢ok sosyal
medya, alis-veris, barinma, spor gibi sosyal bilimler agirlikli konulari ele aldig: tespit edilmistir.
Ayrica 6grencilerin 6grenim gordiikleri meslek alanlari ile ilgili staj ve finansal okuryazarlik gibi
konulara da ilgi gosterdikleri goriilmektedir.
Anahtar Kelimeler: Aragtirma, Aragtirma Egilimi, Universite Ogrencisi.
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Examination of Research Tendencies of University Students After the Pandemic
Habip Mehmet SEVGI

Abstract

Research is an activity born out of human curiosity and nourished by his longing for learning
the truth and developing ways of doing business. In that case, every research done gives us ideas
about the researcher who made the relevant study. In general, we can understand the curiosity of
the researcher, what the researcher wants to learn, what ways the researcher wants to develop
from his studies. While we want to know what young people think, we should look at what
they're researching. The aim of this research is to examine the post-pandemic research trends of
young people in general. The study was carried out with a total of 147 university students, 57
undergraduate students studying at the Faculty of Economics and Administrative Sciences, and
90 associate degree students studying at a vocational school, in the 2021-2022 spring term after
the pandemic. Students were asked to prepare an article assignment within the scope of the
Research Methods and Techniques course. The assignments, the subjects of which were
determined by the students themselves, were then examined by document analysis. When the
homeworks are examined, it is seen that the number of homeworks related to the epidemic and
Covit is very low; It has been determined that the students mostly deal with social science-based
topics such as social media, shopping, housing, and sports. In addition, it is seen that the students
show interest in subjects such as internship and financial literacy related to their profession.
Keywords: Research, Research disposition, University student.
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Environmental Taxes Effect on Carbon Dioxide Emissions: Evidence from
Moments Quantile Regression for EU Countries

ibrahim OZMEN

Selcuk University, Aksehir Faculty of Economics and Administrative Sciences, Department of Public Finance
Mihai MUTASCU

University of Orléans, Faculté de Droit d’Economie et de Gestion, Laboratoire d’Economie d’Orléans and West University of
Timisoara, Faculty of Economics and Business Administration, Department of Finance

Abstract

This paper discovers the selected European Union states’ roles in the struggle for environmental
externalities in the impact of the carbon tax on carbon dioxide emissions. It can be said that fiscal
policy effects in the strife of the climate crisis clearly have not been agreed upon yet by policy
maker. To contribute to this field, we estimated the effects of environmental taxes on per capita
carbon dioxide emission with the Moments Quantile Regression (M-QR) estimator, which is a
novel non-linear method for panel data. For the 1995-2020 period, firstly, we divided the 23
countries into two groups (Panel A: 10 countries, and Panel B: 13 countries) according to their per
capita income. Those above the median have relatively higher per capita income and vice versa
for low-income. Secondly, we estimated the quantile coefficients from the environmental Kuznets
Curve model. We represented carbon taxes with energy taxes and transportation tax revenues
percentage of gross domestic product. Our findings show that the U-shaped curve is valid only at
the highest quantile (90th) for Panel A. Also, energy and transportation tax have a negative effect
at all quantiles for relatively upper-income EU countries. We find a U-shaped curve for
remittances from the 75th to 90th quantiles in relatively low-income EU countries. Also, M-QR
results show that only transportation tax has a negative effect at the 90th quantile for Panel B.
These results can be a guide for the policies of relatively low-income EU countries.

Keywords: Moments Quantile Regression, Environmental Tax, Carbon Dioxide Emission,
European Countries
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